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About  
AUSVEG 
AUSVEG is the peak industry body for Australia’s 
vegetable and potato growers. 

It performs an important function to ensure that the interests 
of vegetable and potato growers are considered in all levels 
of government policy and that growers have access to critical 
information about important industry issues, including research, 
trade, biosecurity, pests and disease, and environmental 
sustainability.

AUSVEG partners with the International Fresh Produce Association of 
Australia and New Zealand (IFPA A-NZ) to host Hort Connections, the 
industry’s biggest national conference. Hort Connections features 
the industry’s largest trade show that highlights the services and 
products available to growers and other industry stakeholders, as 
well as presenting the industry’s leading thought leaders from across 
the world to foster discussion and collaboration around the industry’s 
most important and pressing issues.

AUSVEG is also focused on improving the economic outlook of 
the industry in its pursuits to encourage increased consumption of 
vegetables in the domestic and international markets, establishing 
domestic campaigns to encourage people to eat more vegetables, 
working with like-minded industries and associations to collaborate 
on broader industry campaigns to encourage healthy eating, and 
working to expand international markets.

Advertising Bookings

Bookings can be made online at
media.ausveg.com.au/ausveg/bookings

Advertising Enquiries

Tim Withers 
Marketing Account Executive – Advertising
P:	 03 9070 0704 
M:	0410 288 545  
E:	 tim.withers@ausveg.com.au

Marketing Enquiries

Nathan McIntyre  
National Marketing Manager
P:	 03 9882 0277 
E:	 nathan.mcintyre@ausveg.com.au

https://media.ausveg.com.au/ausveg/bookings/Site/Register
mailto:tim.withers@ausveg.com.au
mailto:nathan.mcintyre@ausveg.com.au
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Industry Magazines

Vegetables 
Australia
Vegetables Australia is a national industry-based magazine for the 
Australian vegetable industry. 

The quarterly, full-colour A4 magazine is produced specifically for 
growers. No hit and miss, no risk. This magazine will reach vegetable 
growers around the country. 

A typical Vegetables Australia will include grower stories, research 
and development case studies, market analysis and trends, and other 
relevant information specific to vegetable growing.

BOOKING DEADLINE MATERIAL DEADLINE PUBLICATION

Spring 2022 24 August 2022 29 August 2022

Summer 2022/23 2 November 2022 7 November 2022

Autumn 2023 23 January 2023 30 January 2023

Winter 2023 21 April 2023 27 April 2023

19 September 2022 

8 December 2022 

20 February 2023 

19 May 2023

Vegetables Australia 
Autumn 2022

https://ausveg.com.au/news-media/publications/


| Summer - 2021/22

COVER STORY | MESSAGE FROM AGRICULTURE MINISTER DAVID LITTLEPROUD

FEATURE | INDUSTRY LEADERS LOOK TO 2022

VEGNET 3.0 | VITAL EXTENSION WORK TO CONTINUE FOR AUSTRALIA’S VEGETABLE GROWERS

Vegetables Australia 
Summer 2021/22
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DISTRIBUTION 

Vegetables Australia is distributed nationally to approximately 
5,200 growers and industry members. 

The magazine is directly mailed to vegetable levy payers, 
associated industry bodies such as consultants, state 
agriculture departments, agronomists, research institutes, 
private advisers, decision-makers and media.

Vegetables Australia is independently audited as the most 
widely distributed magazine in Australian horticulture.  

ADVERTISING RATES

CASUAL X2 X4 X8 X16

Full page 
(A4)

$3,020 $2,718 $2,556 $2,416 $2,217

1/2 page 
horizontal

$1813 $1,631 $1,541 $1,450 $1,360

1/2 page 
vertical

$1813 $1,631 $1,541 $1,450 $1,360

1/3 page 
horizontal

$1,208 $1,087 $1,026 $966 $906

1/4 page 
horizontal

$996 $897 $846 $796 $747

https://ausveg.com.au/news-media/publications/


Potatoes Australia 
Autumn 2022
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Potatoes Australia 
Potatoes Australia is a national industry-based magazine for the 
Australian potato industry. 

The quarterly, full-colour A4 magazine is produced specifically for 
growers. This magazine will reach potato growers around the country, 
as well as those who work within the potato industry supply chain. 

A typical Potatoes Australia will include grower stories, research case 
studies, market analysis and trends, and other relevant information 
specific to potato growing.

BOOKING DEADLINE MATERIAL DEADLINE PUBLICATION

Spring 2022 5 September 2022 12 September 2022 30 September 2022

Summer 2022/23 7 November 2022 14 November 2022 8 December 2022

Autumn 2023 16 February 2023 22 February 2023 13 March 2023

Winter 2023 13 June 2023 16 June 2023 3 July 2023

DISTRIBUTION

Potatoes Australia is distributed nationally to approximately 2,700 
potato growers, associated industry bodies such as consultants, state 
agriculture departments, agronomists, research institutes, private 
advisers, decision-makers and media. 

https://ausveg.com.au/news-media/publications/


| Summer - 2021/22

COVER STORY | ZERELLA FRESH: A FLOURISHING, INNOVATIVE GROWING OPERATION

INTERNATIONAL TRADE | DROP IN EXPORTS, INCREASE IN FROZEN IMPORTS SQUEEZING GROWERS

FEATURE | MESSAGES FROM AG MINISTER DAVID LITTLEPROUD AND INDUSTRY LEADERS
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POTATOES AUSTRALIA CONTENT 
PARTNERSHIPS 

AUSVEG is offering up to four content partnerships for 
each edition of Potatoes Australia. Content partnerships 
include:

•	Prominent recognition as a content partner

•	1 x editorial article

•	2 x full page print colour advertisements (including one 
of ISFC, ISBC and centrefold)

Content Partnership rates

ISSUES PER YEAR COST

One $5,000

Two $9,500

ADVERTISING RATES

CASUAL X 2

Full page (A4) $2,382 $2,144

1/2 page horizontal $1,508 $1,357

1/2 page vertical $1,508 $1,357

1/3 page horizontal $1,007 $906

1/4 page horizontal $830 $747

Potatoes Australia 
Summer 2021/22

https://ausveg.com.au/news-media/publications/
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Autumn - 2022 | 35 

Concerns on national precedent

AUSVEG attended the rally and echoed the calls from growers 
about the impact that this project will have on the future of 
potato production in the region.

According to AUSVEG CEO Michael Coote, the region is 
a major production region for potatoes, particularly for the 
processing industry, and is a critical economic contributor to the 
local economy.

“Local growers feel their concerns have not been taken 
seriously and that the impact of the project on the region’s 
potato production is an afterthought,” Mr Coote said.

“Potato growers operate on increasingly tight margins and 
have been impacted by significant increases in the price of farm 
inputs over the last 12-months and the ongoing impacts of the 
COVID-19 pandemic – this is yet another disruption that growers 
do not need.

“The region is home to rich volcanic soil that is ideal for 
growing potatoes, but there is only a limited amount of it 
available for producers; you can’t just pack up your farm 
and move it to another region and expect the same soil and 
conditions.

“We are also concerned that this project will set a dangerous 
precedent where high voltage powerlines can be installed 
through other highly productive irrigation districts, and impact 
growers without considering the broader impact on the country’s 
food production and food security.

“The industry is calling on the State Government to listen to 
the concerns of growers, landholders and residents in the region 
and consider the implications of this project on the future of 
food production, and Australia’s food security – once this land  
is lost, there won’t be any way to get it back.”

SUCCESSFUL 
SOIL

THE FOUNDATION FOR 

RM3005V 5 FURROW PLOUGH

VIEW THE FULL 
KUBOTA IMPLEMENTS 

CATALOGUE NOW

FOR UP TO 60 MONTHS* 
ACROSS THE IMPLEMENT RANGE

*Offer is available for business borrowers only. This 1.90% p.a. finance rate offer is only available with a minimum 
20% deposit, 60 monthly repayments and minimum financed amount of $4,000. Terms, conditions, fees, charges 
and credit criteria apply. Different term and different deposit may result in a different rate. Credit provided by 
Kubota Australia Pty Ltd ABN 72005300621. This finance offer is available until 30/06/22 and applies to new 
Kubota Implements.

- Adam Bremner 
   Wombat Forest Organics, VIC

“

“

The Kubota plough is everything I 
could hope for. Healthy soil is the 
foundation of organic farming, 
and the reversible plough does 
an excellent job of burring green 
manure and biofumigant crops 
and it is ideal for ploughing soil up 
slopes. It is my favourite implement  
         in our operation.

Find out more   

Please visit stopausnetstowers.com.au. 

SPECIFICATIONS

TRIM SIZE (W X H) BLEED SIZE (W X H)        TYPE SIZE (W X H) 

Full page (A4) 210mm x 297mm 216mm x 303mm 192mm x 279mm

1/2 page  
horizontal

210mm x 147mm 216mm x 153mm 192mm x 129mm

1/2 page  
vertical

102mm x 297mm 108mm x 303mm 84mm x 279mm

1/3 page  
horizontal

210mm x 97mm 216mm x 103mm 192mm x 79mm

1/4 page  
horizontal

210mm x 70mm 216mm x 76mm 192mm x 52mm

Trim size: Page size (e.g. Full page: 210mm (W) x 297mm (H))

Bleed size: Trim size + 3mm added to each edge

Type size: Recommended safe area for important text on page to ensure it 
isn’t lost when the page is trimmed

Please provide PDF files in CMYK with 3mm bleed and trim marks, resolution 
to be saved at 300dpi and scans at not less than 300dpi. 

Zip files, Microsoft Publisher, Word, Pagemaker, Excel and Powerpoint files 
will NOT be accepted. Film and bromide are NOT accepted.

All fonts (screen and print) must be packaged, embedded or outlined. All 
images to be supplied as 300dpi CMYK, TIFF or JPEG files. Make sure all 
colours are CMYK and not RGB. Spot colours must be converted to CMYK. 
Metallic colours are not accepted. 

Minimum type size: 5 point. For full-colour reverse type – minimum type size: 
6 point.

Artwork under 20 megabytes in size may be emailed to  
tim.withers@ausveg.com.au.

Artwork over 20 megabytes to be supplied through an online file transfer site 
in Mac/PC format, quickcut.com.au or wetransfer.com.

Contact AUSVEG if you have any questions about advert specifications on  
03 9882 0277.

Full page 1/2 page vertical1/2 page horizontal

1/3 page horizontal 1/4 page horizontal

SX HIGH SPEED SOWING ROW 
WITH SOWING SPEEDS UP TO 

18KM/H

KUBOTA PP SERIES

For all large vegetable seed crops that   

require precise seed singulation and 

placement like corn, beans, peas, pumpkins 

and even melons.

Today precision farming has become more 

and more important. With GEOcontrol and 

GEOseed®, Kubota offers both applications 

for the PP Series to maximise the machine 

output and prevent double seeding.

The PP Series is available with working 

widths from 3m to 6m with flexible row 

widths and a wide range of  

additional equipment.

Up to 18km/h working speeds with the NEW 

SX High Speed Planter.

STANDARD SOWING ROW FOR 
SOWING INTO PRE-PREPARED 

FINE SEED BEDS

HD-II VACUUM SOWING ROW FOR 
PRECISE SEED SINGULATION

We are very happy with the precise placement 
of the seed from our Kubota Planter. It is very  
   evident on plant emergence.

“

 - Alex Mountjoy                          
    Bears Lagoon Silage Services    
    Bears Lagoon, VIC

Bears L agoon Si lage Ser vices 
sowing corn in Southern NSW 

right near the Murray River.                                       
Freshly graded irr igation 

bays and punching 94,000 
seeds/ha of corn in the 

ground at 15 . 1km/h makes 
happy customers .

SEEDS OF CORN  
PER HECTARE94,000

PRECISION PLANTERS

the plant, preventing severe infections 
and secondary spread of the diseases. 
The induction of plant defence enzyme 
activities and elevation of total phenols, 
as well as upregulation of defence marker 
genes, was sustainably high in tomato and 
capsicum plants treated with ANEs. 

Further benefits 

The effects of moderate stresses are 
mitigated by the seaweed extract, which 
lead to improve plant responses and 
performance in the field. Application of 
seaweed extracts during the vegetative 
stage in tomato plants showed an 
increase in fresh fruit weight and fruit 
quality. This is attributed to the likelihood 

of the seaweed extracts promoting 
nutrient uptake, which leads to improved 
growth and vigour.

Generally, the direct benefits of seaweed 
applications on plants are increased 
germination rate, enhanced root growth, 
extra shoot biomass, improved nutrient 
use efficiency, delayed senescence, 
increased chlorophyll, improved tolerance 
to abiotic (drought, salinity and freezing) 
and biotic (nematodes, fungi, viruses, 
bacteria and insects) stresses, superior fruit 
yield and enhanced postharvest quality.

The bottom line 

The use of seaweed extract in vegetable 
production presents a valuable and 

significant cost-saving practice compared 
to the chemical inputs. The important 
point is choosing the right seaweed 
extract that has a blend of beneficial 
molecules to deliver the benefits that 
discussed here to vegetable crops. The 
organic nature of the extract makes it 
very appealing to vegetable consumers 
towards its inclusion in producing quality 
vegetables as part of healthy diet; and 
for vegetable growers, for inclusion in 
a sustainable farming system.

Ascophyllum nodosum extract (ANE) improves the growth of several crops by different modes of action.

NOW  REGISTERED FOR USE

AGAINST DIAMONDBACK

MOTH IN BRASSICAS

Further registrations
pending against a
wide range of pests

W: innovate-ag.com.au 
E: info@innovate-ag.com.au
Ph: 1800 440 438

APVMA Approval No: 81070/126360No withholding period

Certified allowable input

Predator & Pollinator
friendly For more

information

Find out more   

Please email Reyhaneh Pordel at  
reyhaneh.pordel@gmail.com.

Research and development (R&D) in 
the vegetable industry has come a 
long way in recent years. Today, it is 
not only focused on keeping pests and 
diseases at bay – and exotic ones out 
of Australia – but there is a wider scope 
of R&D being undertaken, from ag-tech 
to export development, Integrated Pest 
Management (IPM), and cover cropping 
to new product development. 

In this edition, Vegetables Australia 
features over 50 pages of R&D that will 
help improve growers’ productivity and 
competitiveness, as well as increase 
demand for Australian vegetables. This 
includes the next generation of research 
technologies that will be on-show at 
the recently announced Gatton Smart 
Farm facility. The Smart Farm is set to 
be future-focused – bringing together 
research in the field, pre-harvest, 
protected cropping and post-harvest 
areas, and the export environment. 

A joint venture between the 
Queensland Department of Agriculture 
and Fisheries and Hort Innovation, the 
Smart Farm will play an integral role in 
ensuring the long-term viability and 
sustainability of vegetable industry 

research. Turn to page 77 to read more. 
We are also revisiting past R&D and 

outlining how it has influenced and led 
to current investments. We have featured 
previous Bayer Researcher of the Year 
award winners – Dr Lucy Tran-Nguyen, 
Denis Persley, Professor Salah Sukkarieh 
and Len Tesoriero, who have decades 
of experience in horticultural research. 
These four celebrated researchers give 
great insight into how projects can build 
and transform over time to meet the 
needs of industry.

Denis Persley provides an example 
of how collaboration and projects can 
develop and evolve. Denis worked on a 
project entitled Integrated viral disease 
management in vegetable crops that was 
completed in 2012. 

The project team remained in 
contact, and today several members are 
involved in the current national project 
Area wide management of vegetable 
diseases: viruses and bacteria, which 
is due to end mid this year. As Denis 
says, this collaboration provides a broad 
perspective on what are the important 
issues across the country, and it helps 
with access to new techniques, trial 

results and national and international 
contacts. 

On-farm R&D adoption is also a key 
focus. The five-year VegNET 3.0 project 
is building on improving Australian 
vegetable growers’ knowledge and skills 
to implement best practice management 
on-farm, as well as acting as a knowledge 
broker to link growers with the best 
science and tools to meet their individual 
business development goals. You can 
read more about VegNET activities in this 
magazine. 

One event that you can learn about 
industry R&D activities – and find 
out more about these projects – is 
Hort Connections 2022. Australian 
horticulture’s biggest conference and 
trade show will be taking place from 
6-8 June at the Brisbane Convention and 
Exhibition Centre, and we encourage you 
to come along and learn about the latest 
innovations that are taking place within 
the sector. 

You can read more about this year’s 
event on page 14 or visit hortconnections.
com.au to register your attendance. 

Editorial

Sormac B.V.
P.O. Box 419
NL-5900 AK Venlo
T : +31 (0)77 351 84 44
www.sormac.nl

small details

... big difference

Our partner in Australia
Reactive Engineering Pty Ltd
189 Power Street
Glendenning, NSW 2761
T : 02 96755100
www.reactive-eng.com.au

Centrifuge SC-940/NextGen
Suitable for drying of cut vegetables and all kinds of leafy vegetables.

Air drying tunnel LDT-100
Suitable for drying and cooling CEA grown produce.

The first testing in 2019 showed microbial 
activity that was quite low, with a score of 
only 45 out of a potential 100. However, 
the last two test results in 2020 and 2021 
have shown quite a turnaround, with 
activity levels scoring at 90 in the second 
year with a further increase to a score of 
93 in 2021.

These increases have been achieved 
throughout commercial crops of poppy 
and ryegrass seed, with cover crops 
in between and then into the current 
commercial pea crop. 

Further findings  

The last cover crop was established in 
April 2021, using two different methods. 
These methods were direct drilling 
into the ryegrass stubble and a more 
conventional working of the soil and 
sowing into the worked ground. 

The paddock was split in half to 
examine how these techniques may 
impact on the cover crop and the pea 
crop that has followed. The team has 

taken penetrometer readings and canopy 
photos just prior to the sowing of the pea 
crop. Early indications were that the zero 
till method had less compaction below 10 
centimetres but penetrability was similar 
to the conventional tillage in the top 
10cm of the profile. 

Based on canopy imagery, the cover 
crop establishment was slightly better in 
the zero till part of the paddock. These 
results will be compared against the yield 
mapping after the pea harvest to see the 
influence of the cover crop establishment 
methods on commercial production.

The microbial activity was tested for 
using Microbe Wise tests for soil from 
Microbiology Laboratories Australia, 
conducted by AgVita Analytical Services. 
The canopy photos were taken and 
analysed using the app Canopeo.

This cover crop project will be on show 
at the annual Ag Innovation Day hosted by 
TAPG at the Hagley Farm School. This is 
currently planned for 28 April. Sign up to 
the VegNET – Tasmania email list or follow 
us on social media to find out more.

Find out more   

Please contact Ossie Lang on 0430 380 414 or 
email ossiel@rmcg.com.au. 

Follow us on social media – Facebook: @VegNET.
Tas and Twitter: @VegNET_Tas.

VegNET 3.0 is a strategic levy investment under 
the Hort Innovation Vegetable Fund.

This project has been funded by Hort Innovation 
using the vegetable research and development 
levy and contributions from the Australian 
Government. 

Project Number: VG21000 

Canopeo colour image of coverage.

Canopeo white on black image to 
determine percentage coverage.  
Images courtesy of Ossie Lang.

Safeguard Your Produce
from Dangerous Metal Contamination
Eriez metal detectors and magnets can identify and remove damaging tramp iron and steel
along the supply chain from initial harvesting to final packaging. Detect rod ends, wire, nails,
bolts, metal shavings, steel shards, staples, ferrous chips and all kinds of metal contamination.

• Improve produce quality • Prevent machinery damage
• Stop produce contamination • Avoid costly shutdowns

Don’t take any chances, protect your fruit and vegetables from foreign metal objects.
Eriez experts can provide you with the best solutions for your specific needs.

Eriez.com.au  |  61 3 8401 7400

CO
MPLIANT

 CO M P LIAN T 

PlateMagnetAd_EriezAU_AusVeg_122.qxp_Layout 1  1/27/22  4:53 PM  Page 1

Don Thorp from Horticultural Spraying Specialists pictured checking  
the coverage from the field with spray cards.
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INSERTS & ONSERTS 

Inserts and onserts are available for inclusion within the 
publication. For booking and material deadlines, please refer 
to the magazine deadlines. 

Limited numbers of inserts/onserts will be accepted per 
edition of the magazine. After the first insert/onsert has been 
confirmed, any subsequent inserts/onserts will be allocated 
to a weight bracket that accounts for all confirmed inserts/
onserts and charged accordingly. 

Prices subject to change according to variations in charges 
imposed by Australia Post. To confirm price, advertisers MUST 
provide weight of insert/onsert at time of booking. 

VEGETABLES AUSTRALIA

 WEIGHT BRACKET  COST

 0-10 grams  $4,335

 11-30 grams  $4,739

 31 grams +  Price on request 

Please contact AUSVEG for prices for inserts and onserts for 
Potatoes Australia.

MAGAZINE FLYSHEET

The magazine flysheet is distributed with each edition of 
the industry publication Vegetables Australia and Potatoes 
Australia. Opportunities to advertise on this flysheet ensure 
high impact on receipt of the publications.
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http://www. e. Weekly Update  
E-Newsletter
The AUSVEG Weekly Update e-newsletter creates an important link 
between growers, researchers, agri-businesses and other industry 
stakeholders. With a circulation of over 3,200 industry members 
per week, this provides an opportunity for targeted advertising to 
individuals and companies in horticulture.

ADVERTISING RATES

COST X2 X4 X8

Premium banner $750 $1,425 $2,700 $5,100

Box advert $400 $760 $1,440 $2,720

SPECIFICATIONS

SIZE (W X H)

Premium banner 580px x 150px

Box advert 190px x 190px

*Size of adverts may change throughout the year.  
Adverts must be provided in RGB JPEG format at 150dpi.

Artwork is due by close of business Friday the week prior to 
the Tuesday publication of the Weekly Update. Please provide 
any link required for the advert. 

Premium banner

Box advert

Desktop

https://ausveg.com.au/news-media/weekly-update/
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http://www. e. Sponsored EDMs
AUSVEG Electronic Direct Mail creates an important link between 
growers, researchers, agri-businesses and other industry 
stakeholders. With a circulation of over 3,200 industry members, 
marketing to our database provides an opportunity for targeted 
advertising to individuals and companies in horticulture. 

ADVERTISING RATES

This bi-monthly opportunity is available for $5,000 per EDM.

SPECIFICATIONS

Supplied as a Mailchimp shared template or as a HTML File.

AUSVEG MEDIA PACKAGE 

To save on advertisement costs, take advantage of the 
AUSVEG media package.

•	 Flysheet of Vegetables Australia.

•	  Full page colour advertisement in the same issue.

•	 Box advertisement in the Weekly Update.

 PUBLICATIONS 2021-22

Vegetables Australia &  
Weekly Update E-Newsletter

$5,060

Desktop
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http://www.google.com/ Website
The AUSVEG website is a trusted source of industry information that is 
accessed by over 14,000 growers and industry members on a desktop 
and on mobile per month.

There are multiple opportunities to advertise on the AUSVEG website, 
which can be booked for one month periods.

ADVERTISING RATES

PLACEMENT  COST

Header banner Prominently placed above page title on the 
AUSVEG Fungal Diseases web page

 $1,800

Home page box advert Below Suppliers Guide on AUSVEG Home 
Page

 $1,000

Home page banner advert Displayed under the grey line that separates 
links and Industry News. 

 $850 

SPECIFICATIONS

SIZE (W X H)

Header banner 600px (W) x 200px (H)

Home page box advert 400px (W) x 300 (H

Home page banner advert 1280px (W) x 125px (H) 

100% of page in width

Supplied as an RGB JPEG file at 150dpi

Header Banner

The Fungal Diseases in 
vegetable crops web page 
is the highest performing 
page on the AUSVEG 
website, generating the 
highest organic traffic of any 
AUSVEG web page.

Desktop

Mobile

https://ausveg.com.au/
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http://www.google.com/http://www.google.com/

Desktop Desktop

Mobile Mobile

Home Page 
Banner Advert

Home Page 
Box Advert
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Suppliers Guide
The AUSVEG Suppliers Guide is an A5 booklet listing a diverse range 
of horticultural businesses  available both in a hard copy and online. 
Participating businesses are able to make changes to their online listing 
at any time, making it a convenient and affordable way to promote 
their services. It will be circulated to approximately 8,000 growers and 
industry members within Australia.

NEW BASIC 
LISTING

SILVER 
PACKAGE 

GOLD 
PACKAGE

PLATINUM 
PACKAGE 

$200 $1,250 $1,750  
5 available

$3,000  
3 available

Logo displayed on 
website and in hard 
copy booklet

$200

Description of 
business

40 words 80 words

Number of category 
listings

2 3 5 5

Website box advert

Website banner advert

Platinum website 
advert

Half page advert

Full page advert $875

Full page advert on 
the inside front cover, 
inside back cover or 
outside back cover

Suppliers Guide  
2021 — 2022

https://ausveg.com.au/news-media/publications/
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WEB SPECIFICATIONS

TRIM SIZE (W X H)

Platinum advert 1 680px x 190px

Platinum advert 2 & 3 190px x h 614px

Gold Package banner advert 475px x 190px

Silver Package box advert 190px x 190px

Please supply web artwork as 150dpi RGB 
JPEG.

PRINT SPECIFICATIONS

TRIM SIZE (W X H) BLEED SIZE (W X H) TYPE SIZE (W X H)

Full page (A5) 148mm x 210mm 154mm x 216mm 138mm x 200mm

1/2 page 
horizontal

148mm x 105mm 154mm x 
111mm

138mm x 95mm

Please supply print artwork as a 300dpi CMYK PDF with 3mm of 
bleed and trim marks.

BOOKING DEADLINE MATERIAL DEADLINE PUBLICATION

Suppliers Guide 
2022/23

2 November 2022 7 November 2022 8 December 2022

Silver Package 
Box advert

Platinum Advert 
2 & 3

Gold Package 
Banner advert

Platinum Advert 
1

Full page 1/2 page horizontal

A sustainable farm  
for a sustainable future

Visit us at corteva.com.au
®,TM Trademarks of Corteva Agriscience and its affiliated companies.  

Always read and follow label directions. ©2021 Corteva. Sept 2021. FR8851

Entrust® Organic is the biological insecticide that 
restores balance to your crop protection program.  
It works alongside conventional technologies, 
delivering proven efficacy and real benefits for 
your business. With Entrust Organic, you can build 
sustainable productivity for this generation and 
secure the future of your farm for the next. 

To register your interest, contact your Territory Sales 
Manager or visit entrust-organic.corteva.com.au

Highly active
at low rates

IPM
compatible

Fast
acting

Derived
from nature

FR8851_Corteva_Entrust-AusVeg Suppliers Guide A5 FP Ad Sep21_V1.indd   4FR8851_Corteva_Entrust-AusVeg Suppliers Guide A5 FP Ad Sep21_V1.indd   4 17/9/21   9:59 am17/9/21   9:59 am

Practical services for
HORTICULTURE
Advocacy
News and information
Workplace relations

Become a member of Growcom today
www.growcom.com.au/join
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Hort Connections

Delegate  
Handbook (A5)
The delegate handbook will be circulated to delegates through the 
delegate satchels at Hort Connections 2023. The handbook features 
the Convention program, the Trade Show floor plan, the speaker 
sessions, the social program and other important information for 
the Convention. This is a prime opportunity to advertise to growers, 
researchers and other industry members.

ADVERTISING RATES

COST

Inside front/outside back cover $795

Full page, right hand side, first half $685

Full page $600

1/2 page, right hand side, first half $450

1/2 page $400

BOOKING DEADLINE MATERIAL DEADLINE PUBLICATION

Hort Connections 
2023 Delegate 
Handbook

28 April 2023 5 May 2023 5-7 June 2023

Hort Connections 2021 
Delegate Handbook
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VISIT SELECT EQUIP 
BOOTH NO.95

WWW.SELECTEQUIP.COM.AU

SPECIFICATIONS

TRIM SIZE (W X H) BLEED SIZE (W X H) TYPE SIZE (W X H)

Full page 210mm x 148mm 216mm x 154mm 200mm x 138mm

1/2 page 105mm x 148mm 111mm x 154mm 95mm x 138mm

Full page and 1/2 page ads must be provided as 300dpi CMYK 
PDF files with a 5mm bleed.

DISCLAIMER 

There will be a 75% charge for cancellations after the material 
deadline for all publications. 

Please note that the Delegate Handbook will be restricted in 
the number of advertisements for 2023. AUSVEG reserves the 
right to refuse any request for advertising. AUSVEG reserves 
the right to refuse any artwork submitted by advertisers 
or their agents and require said artwork to be redesigned 
or alternative artwork provided, at the advertiser or agents 
expense. 

Full page 1/2 page vertical

Delegate Handbook
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Hort Connections

Event App 
The Hort Connections App is a unique opportunity to new and existing 
event sponsors to communicate directly with over 2,000 event 
delegates covering every area of the fresh produce sector. There are 
ten separate pages available for sponsorship, with the app due to be 
released two weeks before the start of the event.

PAGES AVAILABLE FOR ADVERTISING

•	Speakers

•	My Event

•	Industry Partners

•	Sponsors

•	Exhibitors

•	Venue

•	Social Media

•	How to Earn Points

•	Prizes

•	Notifications

ADVERTISING RATES

COST

Premium banner $750

MATERIAL DEADLINE APP LAUNCH (EST)

Hort Connections 2022 
App Advert

9 May 2023 16 May 2023
“The app is fantastic, great and 
easy to use – essential!”
– Hort Connections 2019 delegate
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HORT CONNECTIONS 2019

1,722
downloads

Visiting 
exhibitors 
in the Trade 
Show

Visits to 
sponsor 
pages

Gamification opportunities include:

32% increase
in downloads 

Providing 
feedback 
on speaker 
sessions

Delegates will be incentivised to download 
and engage with the Hort Connections 
App. Prizes will be on offer to delegates 
with the highest number of points.

45% increase
in total logins 

Messaging 
delegates

SPECIFICATIONS

SIZE (W X H)

Premium Banner 720px x 405px

Adverts must be provide as a 96dpi RGB JPEG 
with no transparency.

Please allow 75px clear space at top for the back 
button (iOS) and system icons (Android). Reach

Incentives to download

Access to speaker 
presentations

Post-Conference

iPhone
Header below status bar

Android
Header behind status bar

Event App
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Hort Connections

Sponsored EDMs
Hort Connections EDMs are an important communication platform 
to delegates in the month leading up to the event. These EDMs 
will reach all growers, suppliers, agri-businesses and other industry 
stakeholders who have registered, or previously registered, for the 
event. This is a not-to-be-missed chance to increase your visibility 
in the lead-up to the biggest event in Australian horticulture and 
promote your services to a highly engaged audience. 

There are four Hort Connections EDMs available in a first-come, 
first-serve basis in the month leading up to the event for $6,000 
per EDM.

Desktop

Mobile

http://www. e.



Advertising Enquiries

Tim Withers 
Marketing Account Executive – Advertising
P:	 03 9070 0704 
M:	0410 288 545  
E:	 tim.withers@ausveg.com.au

Marketing Enquiries

Nathan McIntyre  
National Marketing Manager
P:	 03 9882 0277 
E:	 nathan.mcintyre@ausveg.com.au

GENERAL INFORMATION

All advertising rates included in this 
document are listed in AUD and do not 
include GST. 

There is a 75% charge for cancellations 
after the material deadline for all 
publications. 

AUSVEG reserves the right to refuse 
any request for advertising. AUSVEG 
reserves the right to refuse any artwork 
submitted by advertisers or their agents 
and require said artwork to be redesigned 
or alternative artwork provided, at the 
advertiser or agents expense. If design 
assistance is required, a fee of $120 per 
hour will apply.

mailto:tim.withers@ausveg.com.au
mailto:nathan.mcintyre@ausveg.com.au
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